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Fields of Academic Interest 

 

Entrepreneurship, Innovation Management, Sustainable Tourism and Marketing Analytics 

 

Academic Experience 

 Associate Professor in Business Administration at Institute of Management Sciences, 

Bahauddin Zakariya University, Multan, Pakistan (March 27, 2023 Till Date). 

 Assistant Professor in Business Administration at Institute of Management Sciences, 

Bahauddin Zakariya University, Multan, Pakistan (October 28, 2021 to March 26, 

2023). 

 Lecturer in Business Administration at Institute of Management Sciences, Bahauddin 

Zakariya University, Multan, Pakistan (03 February 2005 to October 27, 2021). 

 

International Work Experience 

 Visiting Senior Lecturer at School of Business Management, Universiti Utara 

Malaysia (AACSB Accredited University) from August 16, 2015 to May 21, 2017. 

 

Experience as Reviewer 

Serving as reviewer for the following journals of global/national repute: 

 British Food Journal (Web of Science & Scopus Indexed) 

 Journal of Cleaner Production (Web of Science & Scopus Indexed) 

 Quality & Quantity (Web of Science & Scopus Indexed) 

 International Journal of Public Sector Performance Management (Scopus) 

 International Journal of Sports Marketing and Sponsorship (Web of Science & 

Scopus Indexed) 

 Journal of Small Business and Enterprise Development (Web of Science & Scopus 

Indexed) 

 Sage Open (Web of Science & Scopus Indexed) 

 Jurnal Pengurusan (Scopus) 

 Modern Applied Science 

 Business & Economic Review (IM Sciences Peshawar) (HEC X Category) 

 Paradigms (UCP Lahore) (HEC Y Category) 

 

Member Editorial Board 

 International Journal of Organizational and Business Excellence 

 Journal of Business and Social Review in Emerging Economies 
 Pakistan Journal of Social Sciences 

mailto:haroonhafeez81@gmail.com
http://www.ijobe.uum.edu.my/
http://www.ijobe.uum.edu.my/
https://publishing.globalcsrc.org/jbsee/
https://publishing.globalcsrc.org/jbsee/


PhD Supervisions Detail:  

International Students Supervised: 

Name  

(Matric No.) 

Nationality University Area of 

Research 

Progress 

Halilu Bello Rogo 

(9004470) 

Nigeria Universiti Utara 

Malaysia 

Entrepreneurship Graduated (2018)  

Nifaosan Raden 

Ahmad 

Thailand Universiti Utara 

Malaysia 

Entrepreneurship Graduated (2020) 

 

Pakistani Students Supervised: 

Name  

 

University Area of Research Progress 

Fatima Wyne BZU, Multan Pakistan Entrepreneurship and 

Innovation Management 

Graduated (2023) 

Fatima Zahid BZU, Multan Pakistan Climate Change Data Collection  

Sadaf Tallia BZU, Multan Pakistan Entrepreneurship First Draft Completed  

Asia Abass BZU, Multan Pakistan Entrepreneurship Data Collection 

Nirmal Ahsan BZU, Multan Pakistan Entrepreneurship Data Collection  

Total PhD Students:  08 

  Graduated:    03 

Work in Progress:   05 

MS Students Supervised: 30 

 

Web of Science and Scopus Indexed Publications: 
 

1. Gelaidan, H.M., Al-Swidi, A., & Hafeez, M.H. (2023). Studying the Joint Effects of 

Perceived Service Quality, Perceived Benefits, and Environmental Concerns in 

Sustainable Travel Behavior: Extending the TPB. Sustainability, 15(14), 11266. 

https://www.mdpi.com/2071-1050/15/14/11266 (Web of Sciences and Scopus Indexed. 

Impact Factor 3.9 (JCR 2021). 

2. Azam Khan, M., Sarwar, G., Hafeez, M. H., Khan, H., & Ur Rahman, H (2023). The 

nexus of research and development investment, financial development, energy use, and 

environmental degradation in Asian economies. Natural Resources Forum, 1-21. (Web of 

Sciences and Scopus Indexed. Impact Factor 3.30 (JCR 2022). 

3. Hafeez, M. H., Umrani, W. A., Shariff, M. N. M., Ahmed, U., Haroon, U., & Ramayah, 

T. (2022). Mediating the impact of innovation on the relationship between branding, 

organisational learning capability and SMEs performance. International Journal of 

Trade and Global Markets, 16(1-3), 122-143. (Scopus Indexed). 

4. Azam, M., Mahdiat, M., Hafeez, M. H., & Bakhtyar, B. (2022). Investigating the Role of 

Tourism in Economic Growth: Empirical Evidence from Pakistan. Polish Journal of 

Sport and Tourism, 29(1), 39-47. (Scopus Indexed). 

5. Saleem, M. A., Ali, R. A., Shah, S. N. A., Zahra, S., Hafeez, M. H., & Nguyen, N. 

(2021). Psychological Drivers of Alternative Fuel Vehicles’ Adoption and Ecologically 

Responsible Use. Journal of Advanced Transportation, 2021, 1-20. (Web of Sciences 

and Scopus Indexed. Impact Factor 2.249 (JCR 2021). 
6. Azam, M., Alam, M. M., & Hafeez, M. H. (2018). Effect of tourism on environmental 

pollution: Further evidence from Malaysia, Singapore and Thailand. Journal of Cleaner 

Production, 190, 330-338. (Web of Sciences and Scopus Indexed. Impact Factor 

11.072 (JCR 2021). 



7. Al-Swidi, A., Huque, S.M.R, Hafeez, M.H., & Shariff, M.N.M (2014). The role of 

subjective norms in theory of planned behavior in the context of organic food 

consumption. British Food Journal, 116(10), 1561-1580. (Web of Sciences and Scopus 

Indexed. Impact Factor 3.224 (JCR 2021). 
8. Al-Swidi, A., Hafeez, M. H., Gelaidan, H.M., Saleh, R. M., & Al-Kwifi, O. S. (2023). 

Factors influencing organic food purchasing behaviour: does gender matter? A 

comparative study between Malaysia and Pakistan . Journal for Global Business 

Advancement. (Accepted for Publication). (Scopus Indexed). 

9. Rogo, H. B., Shariff, M., N, M., & Setyawati, S. M. (2018). Investigating the effect of 

entrepreneurship development on the relationship between market orientation, total 

quality management and SMEs performance in Kano. International Journal of Supply 

Chain Management (IJSCM), 7(2), 107-115. (Scopus Indexed). 

 

Cumulative Impact Factor: 23.745 

h-index:  14 

i10-index:  16 

Google Scholar Profile: 

https://scholar.google.com/citations?user=3aGtp7gAAAAJ&hl=en&oi=ao 

 

 

Other Noteworthy Publications 

 

10. Tallia, S., Hafeez, M. H., & Syed, Z. A. (2022). A Literature Review for Understanding 

Entrepreneurial Intention: Call for Study on Potential Research Areas. Annals of Social 

Sciences and Perspective, 3(1), 251-262. 

11. Tallia, S., & Hafeez, M. H. (2022). An Empirical Investigation of Entrepreneurial 

Orientation, Social Capital, Entrepreneurial Motivation and Value Creation: The 

Mediating Role of Entrepreneurial Intention. Journal of Policy Research, 8(3), 227-236. 

12. Hassan, S. G., Hafeez, M. H., Fatima, S., & Riaz, M. (2020). Corporate entrepreneurship 

and financial performance of PSX listed manufacturing firms. Do the alliance formation 

orientation and total quality management matter?. Abasyn Journal of Social Sciences, 

13(1), 40-53. 

13. Liaquat, M., Hafeez, M. H., Chaudhary, A. H., Irshad, S. (2020). Antecedents of 

Purchase Intentions towards Counterfeit: via Mediating Effect of Attitude. Pakistan 

Journal of Social Sciences (PJSS), 40(1), 159-167. 

14. Wyne, F., & Hafeez, M. H. (2019). Do Strategic Resources Influence SMEs 

Performance?. Pakistan Journal of Social Sciences (PJSS), 39(3), 995-1008. 

15. Azam, M., Hafeez, M. H., Khan, F., & Abdullah, H. (2019). Impacts of Education and 

Life Expectancy on Economic Growth: Panel data Evidence from Developing 

Economies. Pakistan Journal of Social Sciences (PJSS), 39(4), 1629-1639. 

16. Basheer, M. F., Hafeez, M. H., Ali, R., & Akhtar, S. (2019). The Paradox of Managerial 

Dividend Policy in Corporate Malaysia. Review of Economics and Development 

Studies, 5(1), 197-204. 

https://scholar.google.com/citations?user=3aGtp7gAAAAJ&hl=en&oi=ao


17. Nadim, M., Fatima, S., Aroos, S., & Hafeez, M. H. (2019). Breach of Psychological 

Contract and Job Involvement: Does Organizational Cynicism Mediates the 

Relationship?. Journal of Managerial Sciences, 13(3), 98-104. 

18. Bokhari, I. H., Suleman, A., Ghumman, I. J., & Hafeez, M. H. (2019). Corporate 

Governance, Dividend Policy, Capital Structure and Firm Financial Performance with 

moderating role of Political Instability. Pakistan Journal of Social Sciences (PJSS), 39(1), 

109-126. 

19. Ahmad, A., Zafar, J., Hafeez, M. H., & Aamir, M. (2019). Measuring the influence of 

HR Professionals’ Competencies and Effectiveness. Pakistan Journal of Social Sciences 

(PJSS), 39(2), 603-613. 

20. Khan, A. Q., Hafeez, M. H., Saleem, N., & Azam, M. (2018). Exploring the Impact of 

Financial Development on Inequality: Evidence from Three Asian Countries. Review of 

Economics and Development Studies, 4(2), 341-355. 

21. Hafeez, M. H., Basheer, M. F., Rafique, M., & Siddiqui, S. H. (2018). Exploring the 

Links between TQM Practices, Business Innovativeness and Firm Performance: An 

Emerging Market Perspective. Pakistan Journal of Social Sciences (PJSS), 38(2), 485-

500. 

22. Basheer, M. F., Hafeez, M. H., Hassan, S. G., & Haroon, U. (2018). Exploring the Role 

of TQM and Supply Chain Practices for Firm Supply Performance in the Presence of 

Organizational Learning Capabilities: A Case of Textile Firms in 

Pakistan. Paradigms, 12(2), 172-178. 

23. Khan, I., Ahmad, Z., Hassan, N. M., Ansari, N. Y., Hafeez, M. H., & Ali, R. (2018). 

Role of Employees' Performance Measurement System in Achieving Organizational 

Objectives: A Case Study of Banking Sector in Punjab, Pakistan. Paradigms, 12(1), 54-

60. 

24. Rogo, H. B., Shariff, M. N. M., & Hafeez, M. H. (2017). Moderating effect of access to 

finance on the relationship between total quality management, market orientation and 

small and medium enterprises performance: A proposed framework. International Review 

of Management and Marketing, 7(1), 119-127. 

25. Ashraf, S., Hafeez, M. H., Yaseen, A., & Naqvi, A. (2017). Do they care what they 

believe? Exploring the impact of religiosity on intention to purchase luxury 

products. Pakistan Journal of Commerce and Social Sciences (PJCSS), 11(2), 428-447. 

26. Mehmood, K. K., & Hafeez, M. H. (2017). Companies' profitability and asset growth 

within and across ASEAN. Paradigms, 11(1), 18-25. 

27. Shariff, M. N. M., Ahmad, N. R., & Hafeez, M. H. (2017). Moderating Role of Access to 

Finance on Entrepreneurial Orientation, Market Orientation, Learning Orientation and 

SMEs Performance of Gem and Jewelry Industry in Thailand. Journal of Business and 

Social Review in Emerging Economies, 3(1), 109-120. 

28. Asad, M., Sharif, M. N., & Hafeez, M. H. (2016). Moderating effect of network ties on 

the relationship between entrepreneurial orientation, market orientation, and performance 

of MSEs. Paradigms A Research Journal of Commerce, Economics, and Social 

Sciences, 10(2), 74-81. 



29. Hafeez, M. H., Shariff, M. N. M., & bin Mad Lazim, H. (2013). Does Innovation and 

Relational Learning Influence SME Performance? An Empirical Evidence from 

Pakistan. Asian Social Science, 9(15), 204-213. 

30. Hafeez, M. H., Shariff, M. N. M., & Lazim, H. B. M. (2012). Relationship between 

entrepreneurial orientation, firm resources, SME branding and firm’s performance: Is 

innovation the missing link.  American Journal of Industrial and Business 

Management, 2(4), 153-159. 

31. Ali, A., Ali, R., Kumar, D., Hafeez, M. H., & Ghufran, B. (2012). Gender role portrayal 

in television advertisement: Evidence from Pakistan. Information Management and 

Business Review, 4(6), 340-351. 

32. Hafeez, M. H., Rizvi, S. M. H., Hasnain, A., & Mariam, A. (2012). Relationship of 

leadership styles, employees commitment and organization performance (a study on 

customer support representatives). European Journal of Economics, Finance and 

Administrative Sciences, 1(49), 133-143. 

 

Research Papers Presented in International Conferences: 

 

1. Effect of Innovation and Relational Learning on SME Performance in Pakistan.  

Muhammad Haroon Hafeez, Mohd Noor Mohd Shariff and Halim bin Mad Lazim (20
th

 

IBIMA Conference on Entrepreneurship Vision 2020, March 25-26, 2013 in  

Kuala Lumpur, Malaysia. 

2. Do Subjective Norms Drive Pakistani Consumers' Organic Food Buying Intentions?  

Mohd Noor Mohd Shariff, Muhammad Haroon Hafeez, Abdullah Kaid Al-Swidi, 

Sheikh Mohammed Rafiul Huque (13
th

 Eurasia Business and Economics Society (EBES), 

June 5-7, 2014 in Istanbul, Turkey. 

3. Mediating Impact of Innovation on Relationship between Market Orientation, 

Organizational Learning, Organizational Culture and Organizational Performance Hina 

Zafar, Muhammad Haroon Hafeez, Mohd Noor Mohd Shariff. Kuala Lumpur 

International Business, Economics and Law Conference 7. August 16-17, 2015, Kuala 

Lumpur, Malaysia. 

4. Building a Sustainable Competitive Advantage: On Strategic Management Perspective. 

A. G Gorondutse, H. H Abdullah, N Kaliappen, F. C. C Wei, Muhammad Haroon 

Hafeez . GLOBAL TOURISM CONFERENCE on Tourism Development & Innovation: 

A Catalyst for Sustainable Environment & Livelihood 19-22, July 2017, Primula Beach 

Hotel, Kuala Terengganu, Malaysia. 

5. Determinants of Strategic Orientations and Access to Finance towards SMEs 

Performance: A Pilot Study of the Gem and Jewelry Industry in Thailand. M. N. M 

Shariff, N. R Ahmad, Muhammad Haroon Hafeez. 2nd International Research 

Conference on Economics Business & Social Sciences, Penang, Malaysia, July 11-12, 

2017. 

6. Customer Engagement through Social Media: A Qualitative Study of Business Women. 

Nida Fatima, Raza Ali, Muhammad Haroon Hafeez . 2
nd

 International Interdisciplinary 

Conference on Gender, Work and Society. Lahore University of Management Sciences, 

Lahore, Pakistan, 27-28 April, 2019. 

7. Exploring the Impact of Augmented Reality on Intentions to Purchase in Pakistan: 

Mediating Effects of Consumer Attitudes. Hashir Afzal, Muhammad Haroon Hafeez, 



Hina Zafar, Uzma Haroon. (30
th

 Eurasia Business and Economics Society (EBES), 

January 8-10, 2020 in University of Malaya, Kyala Lumpur, Malaysia. 

8. Factors affecting customer satisfaction and repurchase intention in fast food industry: 

Moderating role of word of mouth. Ali Husnain, Muhammad Haroon Hafeez, Anam 

Naseer, Sameen Aleem Sheikh. 1st International Conference on Business, Management 

and Social Sciences (ICBMASS), June, 23-24, 2021, Online Conference Organized by 

National University of Science and Technology (NUST), Islamabad. 

9. An empirical review for understanding the present and future research on Entrepreneurial 

Intention: Call for study of prospective research areas for the SMEs of Pakistan. Sadaf 

Talia, Muhammad Haroon Hafeez. 1st International Conference on Business, 

Management and Social Sciences (ICBMASS), June, 23-24, 2021, Online Conference 

Organized by National University of Science and Technology (NUST), Islamabad. 

10. Al-Swidi, A., Hafeez, M. H., Gelaidan, H., & Saleh, R. M. (2021). The Nexus among 

Environmental Concerns, Service Quality And The Travel Behavior: Insights From The 

Qatari Railway Transportation Network. In Conference Organizing Committee (p. 304). 

Abant Izzet Baysal University. 

11. Al-Swidi, A., Hafeez, M. H., Gelaidan, H., & Saleh, R. M. (2021). Gender Differences in 

Organic Food Purchasing Behavior: A Comparative Study between Malaysia and 

Pakistan. In Conference Organizing Committee (p. 67). Abant Izzet Baysal University. 

12. Exploring predictors of Firm International Performance: An empirical study of Textile 

Sector of Pakistan. Ume Farwa, Muhammad Haroon Hafeez. 4th International 

Conference on Business and Management: Future Challenges and Opportunities Under 

New Normal (ICBM) March 18-19, 2023. Organized by University of Lahore, Lahore, 

Pakistan. 

Dissertations: 

1. Moderating effects of Organizational Learning Capability on the relationship between 

Innovation, Branding and SMEs Performance in Sports Industry of Pakistan. (PhD in 

Entrepreneurship and Innovation, 2014).        

2. Impact of Customer Based Brand Equity on Firms’ Market Performance. A Study of 

Mobile Cellular Services of Pakistan (MS (M.Phil.) in Business Administration, 2011). 

3. Nature of Buyer-Supplier Relationship in Supply Chain of Textile Sector of Pakistan 

(Master in Business Administration (MBA), 2003). 

Research & Training Workshops Attended: 

 Completed Course on SEO Content Marketing and Google Analytics organized by 

Lahore University of Management Sciences (LUMS) from August 11, 2023 to September 

16, 2023. 

 Training Workshops on Basic and Advanced Quantitative Analysis using AMOS, PLS 

& SPSS in 2013 organized by Othman Yeop Abdullah Graduate School of Business, 

Universiti Utara Malaysia. 

 Training workshop on Research Methodology in 2010 organized by Higher Education 

Commission (HEC) of Pakistan. 

 Training course on Technology Entrepreneurship and Innovation held on 20
th

 to 31
st
 

August, 2007 in Islamabad, Pakistan, organized by Organization of Islamic Cooperation 

(OIC) Standing Committee on Scientific and Technological Cooperation (COMSTECH). 

 

 

 



Scholastics: 

 

Degree Year Institution 

Post Doctorate 

(Entrepreneurship and 

Innovation) 

2015-2017 School of Business Management 

Universiti Utara Malaysia 

(AACSB Accredited University) 

PhD (Entrepreneurship 

and Innovation) 

2011-2014 Othman Yeop Abdullah  

Graduate School of Business,  

Universiti Utara Malaysia 

(AACSB Accredited University) 

MS (MPhil) in Business 

Administration 

(Marketing) 

2009-2011 

Institute of Management Sciences, 

Bahauddin Zakariya University, 

Multan. Pakistan 

M.B.A (Marketing) 2000-2003 

Institute of Management Sciences, 

Bahauddin Zakariya University, 

Multan. Pakistan 

B.B.A 1998-2000 

Institute of Management Sciences, 

Bahauddin Zakariya University, 

Multan. Pakistan 

Honors:  

 Bronze Medalist in Master in Business Administration (MBA) in Institute of 

Management Sciences, Bahauddin Zakariya University, Multan, Pakistan. 

 Received Best Research Paper Award in Kuala Lumpur International Business, 

Economics and Law Conference 7. August 16-17, 2015, Kuala Lumpur, Malaysia. 

 Served as Session Chair in National and International Conferences. 

 Serving as Editorial Board Member for national and international journals. 

 Served as Internal and External Examiner for PhD Scholars in Management Science 

University, Selangor, Malaysia. 

 HEC Approved PhD Supervisor. 

 

Academic References: 

 

1. Prof Dr. Mohd Noor Mohd Shariff 

Professor of Entrepreneurship,  

School of Business Management, Universiti Utara Malaysia (Malaysia).  

Email: mdnoor@uum.edu.my 

2. Dr. Lily Julienti bt. Abu Bakar 

Associate Professor (Entrepreneurship)  

School of Business Management, Universiti Utara Malaysia (Malaysia)  

Email: julienti@uum.edu.my 

3. Dr. Halim Mad Lazim 

Associate Professor of Technology and Operations Management.  

School of Technology Management and Logistics. 

Universiti Utara Malaysia (Malaysia) 

Email: mlhalim@uum.edu.my 



 

 

4. Dr. Chandrakantan Subramaniam 
Professor 

School of Business Management, Universiti Utara Malaysia (Malaysia) 

Email: chandra@uum.edu.my 
5. Dr. Haneef Akhtar 

Professor 

Department of Commerce, Bahauddin Zakariya University, Multan, Pakistan 

Email: haneefakhtar@bzu.edu.pk 

 

mailto:chandra@uum.edu.my
mailto:haneefakhtar@bzu.edu.pk

