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Section I: General  
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Sample Question Paper  

Section I: General 
English  
 
1. When he _____________ all his newspapers, he’ll go home 
A. has sold 
B. is selling 
C. had sold 
D. will sell  
2. The synonym of FICTION is 
A. Imaginary 
B. Tamed 
C. Novel 
D. Wildness 
3. The antonym of BARREN is 
A. Radiant 
B. Reduce 
C. Fertile 
D. Besiege 



4. This is a good ...... for a picnic. 
A. Plot 
B. Spot 
C. Scene 
D. Landscape 
 
Quantitative (Mathematics) 
 
1.If 40 is increase by 30%, the value becomes 
 A) 12 
B) 32 
C) 52 
D) 70 
2. The number 3200 is first increased by 25% and then decreased by 20%. 
The final number is 
A) 4200 
B) 3600 
C) 3200 
D) 2800 
3) ⅓x – 8 = 6, x=? 
A) -6 
B) -½ 
C) 26 
D) 42 
 

Section II: Business Administration 
 
Accounting & Finance 
 
1. Transactions are initially recorded in  
A. Books of original entry 
B. Books of final entry 
C. Cash book 
D. None of the above  
2. Purchase discount lost is an example of  
A. Expense 
B. Income  
C. Liability  
D. None of the above   
3. Natural financial goal of an organization is  
A. Profit maximization  
B. Owners’ wealth maximization  
C.  Sales maximization  
D. All of the above 
4. Which one of the capital budgeting technique is based on accounting 
profit 



A. Net presents value  
B. Payback period 
C. Average rate of return 
D. Profitability Index  
 
 
Management  
 
1. Management deals with ___________ 
A. Internal environment 
B. External environment 
C. Both internal and external environment  
D None of the above 
2. Management functions include ________ 
A. planning & organizing 
B. directing 
C. controlling 
D. All of the above  
3. Management is ________ in order to create a surplus. 
A. an art 
B. a science 
C. both A & B 
D. None of these 
4. Management by objectives was introduced by _____. 
A. Taylor. 
B. Elton Mayo. 
C. Peter Drucker. 
D. Maslow. 
  
Marketing  
 
1.Customers in growth stage of life cycle of products are classified as 
A. Innovators 
B. Early adopters 
C. Middle majority customers 
D. Laggards  
2. Which of the following cannot be considered as a brand?  
A. Surf excel  
B. Pampers  
C. Xerox  
D. Chocolate spread  
3. Which of the following brands is not having Pakistani origin?  
A. Khaadi clothing 
B. Bata shoes 
C. Tapal tea 
D. Olper’s milk  



4. Brand awareness is consisting of all of the following, except:  
A. Brand recognition  
B. Brand recall  
C. Brand image  
D. Both ‘A’ and ‘B’   
 

 
Section III: Subjective part 

 
Q.1. A general question related to research methods/research process/ research 
techniques will be given for explanation/comments/interpretation/ suggestions.  
 
Q.2 A paragraph will be given to you for precis writing.   
  


