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Section I: Objective Part  

Research  20 MCQs 

Finance 20 MCQs 

Management 20 MCQs 

Marketing  20 MCQs 

Section II: Subjective Part  20 Marks 

Grand Total  100 Marks  

 

Sample Question paper 

Section I: Objective Part 
Research  
 
1. Which format for presenting statistics is best for enhancing 
comprehension and providing adequate information? 
A. Text presentation 
B. Semi tabular form 
C. Tables 
D. Graphs  
2. Which of the following statements about survey as a data collection 
method is NOT true? 
A. Gathers information from people by use of questionnaire 
B. Gathers primary data 
C. Holds the greatest potential for establishing causal relationships 
D. May be conducted mail, personal interviews, or telephone  



3. When making an oral presentation, the speaker should.......... 
A. Vary the volume, pitch, voice quality, articulation, and pace of speaking 
B. Memorize the speech 
C. Be comfortable enough with the material to “wing it” 
D. All of the above 
4. Research designs may be categorized according to their fundamental 
objective. Which of the following are research design categories? 
A. Scientific, exploratory, and descriptive 
B. Descriptive, research, and experimental 
C. Descriptive, causal, and exploratory 
D. Causal, experimental, and scientific 
5. The nonrandom sampling type that involves selecting a convenience 
sample from a population with a specific set of characteristics for your 
research study is called _____. 
A. Convenience sampling  
B. Quota sampling 
C. Purposive sampling  
D. Snowball sampling 
 
Finance 
 
1. ______________________ are institutions that (1) assist companies in raising 
capital, (2) advise firms on major transactions such as mergers or financial 
restructurings, and (3) engage in trading and market making activities. 
A. Commercial banks 
B. Investment banks 
C. Insurance companies 
D. All of the above 
2. Term “deferred equity” is used for  
A. Straight debt instruments 
B. Convertible securities 
C. Common equity 
D. None of the above  
3. Cash conversion cycle is _______________ 
A. Average age of inventory + average payment period – average collection period 
B. Average age of inventory + average collection period – average payment period  
C. Average age of inventory – average collection period – average payment period  
D. None of the above  
4. Bartley Barstools has an equity multiplier of 4X, and its assets are 
financed with some combination of debt and common equity. The debt ratio 
is ___________ 
A. 100 percent 
B. 75 percent 
C. 50 percent 
D. None of the above  
5. Earnings per share is the product of ______________________ 



A. Book value per share and return on equity 
B. Book value per share and return on assets  
C. Sales and return on equity 
D. None of the above 
 
Management  
 
1. Following are individuals, groups, or organizations (internal or external) 
which are affiliated with an organization in a certain way. 
A. Stakeholders 
B. Shareholders 
C. Employees 
D. Managers  
2. An action plan which explains long-term direction of an enterprise for 
achieving its goals is called: 
A. Culture 
B. Objective 
C. Strategy 
D. Vision   
3. Which one of the following is NOT among the 8 steps for the rational 
decision making process? 
A. Evaluating alternatives 
B. Identifying the problem 
C. Decentralizing the decision 
D. Selecting an alternative 
4. Today’s organizations are: 
A. Open system 
B. Closed system 
C. Open as well as closed 
D. None of these  
5. Which of the following is an intrinsic motivation factor? 
A. Nature of job 
B. Salary 
C. Quality of Supervision 
D. Coworker support 
 
Marketing  
 
1. Which of the following distribution are most favorable for products like, 
Coke, Pepsi, etc?  
A. Selective Distribution 
B. Exclusive Distribution 
C. Intensive Distribution 
D. None of the given option  
2. Which of the following is considered as huge superstores, perhaps as large 
as six football fields? 



A. Hypermarket  
B. Department store 
C. General merchandise retailer 
D. Discount store  
3. Following are the components of promotional mix EXCEPT? 
A. Sales Promotion   
B. Advertisement 
C. Relationship Marketing 
D. Publicity   
4. Personal Selling include following steps EXCEPT? 
A. Pre-approach   
B. Approach 
C. Follow up 
D. Discount  
5. Advertisement include following three essentials EXCEPT; 
A. Electronic Media  
B. General Message 
C. Paid For  
D. Persona 
 

Section II: Subjective Part 
 
Q.1. A general question related to research methods/research process/ research 
techniques will be given for explanation/comments/interpretation/ suggestions.  
 
Q.2 A paragraph will be given to you for precis writing   
  


